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Our strategy focuses on the modern luxury of tomorrow- and 
tomorrow’s luxury is sustainable 

T E C H A E S T H E T I C S S U S T A I N A B I L I T
Y

C U S T O M E R  
E X P E R I E N C E

… and with a luxurious:

… along all touchpoints.
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BRAND COMMUNICATION

PERFORMANCE MARKETING

PERFORMANCE MARKETING

Moments that create desire.
Luxury storytelling.
Mercedes-Maybach
Mercedes-AMG
Mercedes-EQ
G-Class

Model campaigns
Driving Leads

Always-On activity with digital focus
Harvesting demand
Driving E-commerce

Dis cove r
3 5 %  b u d g e t

Exp lo re

Ente r

Always on communication with three layers 
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